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THE COMPANY TODAY
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Customer data platform with omnichannel
execution, automated by Artificial Intelligence

More than 300 Online Merchants from 15 countries use ’
QuarticOn technology to engage customers with
convenient online shopping

35% of international sales
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British Corner Shop

British Food, Delivered Worldwide
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THE COMPANY TODAY

QuarticOn Al technology cloud potential

Customer Data Platform

We collect data from ecommerce about users
interactions data and products offer that can be
utilized to create a new revenue stream.

Machine Learning & Artificial Intelligence
1[:':3:] We use ML & Al to solve e-commerce managers’
problems.

Autonomous omnichannel campaigns

& execution
We save a marketing managers’ time to manage the

system. It is able to operate without any human touch.

Saa$
Technology delivered as a service from the cloud.
Simple integration for customers.

Actual solutions built on QON Cloud

Recommendation engine Marketing automation Al Smart Search
Al-based personalised Fully integrated with the Internal search engine in your
recommendation frames, QuarticOn recommendation online shop, which is based on
which display content tailored engine, sending e-mail artificial intelligence
to the individual needs of your messages to subscribers of algorithms and integration of
clients the online shop after a set search results with
time or after the system personalised product
recognises a specific action recommendations

from the potential recipient
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REVENUE

1M EUR ARR




THE COMPANY TODAY

How QuarticOn supports eCommerce grow strategy

time2market for new
features development

.

/IT costs savings and faster
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QuarticOn cloud delivers features out of the box
that accelerates ecommerce development like:

« Artificial Intelligence capabilities,

« Conversion optimisation and AB testing,

* Personalisation

« Advanced search

« Adding intelligence to products grid

-

Omnichannel sales
Increase

~

¥

Customer Data Platform  with

omnichannel marketing execution to

assure customer engagement in

online shopping

Ecommerce Managers jobs automation
with Autonomous Al platform. There is
no need to hire dedicated staff to play
with QuarticOn




How QuarticOn engage customer to buy more online
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TRUSTPILOT 4.7/5 37.434 reviews

FUR DICH AUSGEWAHLT
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MASSIVE SAVINGS UPTO
ON OUR CLEARANCE SALE  70% OFF! Qk

Brit Kit - Cadbury Chocolate

N UM v Al identifies customers

e = NmEE needs and manages their

£19.99 . )
shopping journey with

¢

Synthetische Daunenweste fir Damen Synthetische Daunenweste fir Damen Damen synthetische Daunenjacke Damen synthetische Daunenjacke
= = Add to Basket
4699 ¢€ 5999 € 4999 € e
4999 ¢

o personalised product
o i T recommendations

v Al manage virtual shelfs to
maximise sales
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You may also like

n

Aptamil
I )1 i I Damen synthetische Daunenjacke Damen synthetische Daunenjacke Damen Lauf-Softshelljacke Damen synthetische Daunenjacke
5999 ¢€ 4999 € Lo-50-£ 5999 €
4
I Brit Kit - Cadbury Dairy Brit Kit - British Brit Kit - The lcons Milupa Aptamil First Milk Brit Kit - Movie Nights 54398
Milk Selection - The Chocolate Selection - £1995 £20.49 £24 99
Originals The Magnificent 37
I £19.99 £39.95 I
I Customers who bought this also bought I
I -
s
I B ﬂ
Paxo Sage and Onion Bisto C.ravy Granules Heinz Tomato Soup Paxo Sage & Onion Monster Munch Pickied
I Stuffing Mix £199 £189 Stuffing Onion 6 Pack I
£1.95 £1.09 £2.79
I Continue shopping I
Damen syntheusche Daunenjacke Damen S/nlhel ische Daunenjacke Damen Softshelljacke Damen Trekkingjacke
I N S S - - NN I BN BN B B B D I S S e e e e s
I s 4999 € 4999 € S5&559-€

_— — _— — _— — _— — _— — _— — _— — _— — _— — _— — _— — _— — 4999 € 8499 €




QuarticOn understand what do you search for

‘.;:1‘:: British Corner Shop

British Food, Delivered Worldwide

Shop Delivery About FAQ Contact £GB w 4 (N

Browse Shop v Q. brow

Narrow your results

Availability v
O In Stock
[ Out of Stock

Category v
STRUGGLING T{ O Table Sauces

(0 Homebaking

[ Crisps / Snacks

(J Bakery

(O Stock Clearance

(O Confectionery
[ Drinks Alcohol
O Vegan

Subcategory v
(0 Tomato/Brown Sauce
(O Sharing Bags

O Mixes

(0 Cakes and Cake Bars
O Flour and Suet

O End of Line

O Rice/Pasta/Noodles
(0 Sugar/Syrup/Frosting
(J Ales/Beers/Stout

(O Boxes

(J Chocolate Biscuits

(O Chocolate Pouches
O Easter

[ Familv Riscuita

43 results 8= an Best Match v

(O Food Cupboard S
. " L el s
O Biscuits / Crackers Munchie
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Hovis Malted Brown Granary Flour 1000g

View Product
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HP Fruity Sauce Squeezy 470g

View Product
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Munchies Chocolate Fudge Brownie 101g

NIE

View Product
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HP Reduced Sugar and Salt Brown Sauce
4509

View Product
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Newcastle Brown Ale Bottle

View Product

m
-
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Sarsons Gravy Browning 150g

View Product

e Webshop smart search engine dedicated for

online merchants

 Natural Language Processing

e Ican understand what do You mean”

EVELINE

COSMETICS
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PAZNOKCIE WLOSY ZESTAWY OUTLET TYLKO ONLINE cenie paleta Q

Najtrafniejsze
cenie paleta cienie
cenie paleta koloréw
cenie paleta powiek
cenie paleta dwustronnym
cenie paleta all
cenie paleta charming
cenie paleta eyeshadow
cenie paleta glamour
cenie paleta mocha

cenie paleta neomania

BE B | E o
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Neomania Cienie do powiek paleta 12 koloréw

26,99 zt
46,997t

All In One Cienie do powiek paleta 12 koloréw
42,29 z¢

46,992t

Eyeshadow Professional Cienie do powiek paleta 8 koloréw
22,04 zt

24457

Charming Mocha Cienie do powiek z dwustronnym
pedzelkiem paleta 12 koloréow

29,99 z¢

52457

RUBY GLAMOUR Cienie do powiek z dwustronnym
pedzelkiem paleta 12 koloréw

29,99 zt
52497

ZOBACZ WIECE) WYNIKOW WYSZUKIWANIA




Autonomous emails campaign executions

Coupon for the next -
purchase |

2"d transaction

We miss you

We miss you so much (coupon
30%)

Session abandonment

\ One-time customer
\
/ \
/ \

Loyal customer

Welcome

Potential One-time Frequent Endangered Churn

We integrate all interaction shoppers data across the channels and then we react

In the real time to personalised customer needs .




I don’t have to be a Phd to manage QuarticOn platform

Use drag & drop to create emails in minutes.

RUNNING

ovmors - = - B No coding or design skills needed.

=
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Predefined marketing automation campiagns Best practices for recommendations widgets

templates and product recommendation strategies

o ok Your recent history
Help each customer to remember the products that he liked the most
o o Cross-selling on Cart Page
Recommend the product that other customers ough
o o Most popular right now
The most popular product that Your customers bought last week
o o Cross-Selling on Product Page
terest customer with the product that he may also b
UpSelling for product page
Off
J u St c I i c | ( a n CI | e t AI t O |11 a n a e a I I th e S tuff o Recommend a hittle more expensive alternative products to the product that customer already view
g o off Recommend for you on Home Page
Most relevant product recommendations to each visitor needs based on their past behavior
o o You Might Also Like
On search result page recommend the products that customer might want to b




One month after QuarticON platfrom launched...

DUKA | casestudy

11% 12 days 25% 36%

: Marketing automation
revenue grow Time to market Revenue Smart g

Search Support conversions Improvement

] +48 608921770 Znajdz salon D U KA R Q?o @

PRODUKTY v NOWOSCI CHRISTMAS INSPIRACIJE PROMOCIE KARTY PODARUNKOWE czego szukasz? Q
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The Market



Online shops after COVID19 pandemic

Retail Ecommerce Sales Growth Worldwide, by Region,

% Change The pandemic has accelerated the
shift away from physical stores to
digital shopping by roughly five

Central & Eastern Europe 21.5%

E Middle East & Africa 19.8% years
é Latin America
<§£ TT—— Global retalle_r_spendlng on Al will
" reach $7.3 billion per annum by
SR \Vestern Europe 16.9% 2022, up from an estimated $2
Asia-Pacific 15.5% billion in 2018
Worldwide 16.5%
Note: includes products or services ordered using the internet via any There are 3M online webshops
device, regardless of the method of payment or fulfillment; excludes travel worldwide

and event tickets, payments such as bill pay, taxes or money transfers, food
services and drinking place sales, gambling and other vice goods sales
Source: eMarketer, May 2020

T11091 www.eMarketer.com 11




Digital Commerce Investment Plans (Pre-COVID-19) ::. i

M Expandingor upgrading investment ® Planning to invest in the next 12 months

Connected products (internet of things) 48% 11%
Using third-party online marketplaces
ON Artificial intelligence (Al) capabilities 48% 10%

quarticon

QN Conversion optimization and A/B testing
O\I Personalization
“e"  Integration with social commerce platforms
O.N Advanced search capabilities
Product information system (PMS)

Content management system (CMS)
QN Adding intelligence to product grids
Direct-to-consumer (DTC) models

Retail systems/point of sale
Digital tools for our salesforce
Mobile app
Building landing and category pages faster

Commerce platform 23% 21%

Building our own marketplace to sell third-party products online 22% 22%
Kiosks 2T% 14%

Voice assistants 19% 18%
Microsite 23% 13%

0% 10% 20% 30% 40% 50% 60%

THE MARKET

Published on MarketingCharts.com in June 2020 | Data Source: Bloomreach / Forrester Consulting

Based on a March 2020 survey of 320 global decision-makers of digital campaigns, online experiences, and/or e-commerce programs and technology purchases
Q: "What are your plans to invest in the following digital commerce technologies and channels?”
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The Future



THE FUTURE

QuarticOn long-term strategy - general outlook

o Partnerships in CEE + UE

o VisualSearch- first issue

o CEE Market consolidation

o Warsaw Stock Exchange main market

2022:

o Partnerships in PL, CZ, SK grow
o Products ready to sell in Selfservice
o Market research — searching of M&A o

aims for market consolidation 2021:

stimulation

2023:
harvest

o CEE market #1

o US market — intro

o VisualSearch- full product ready to launch
o Which Stock Exchange?

Short-term objectives (2021):

- BEP on EBITDA on 4Q 2021

- Sales scale-up to > 120k MRR EUR in 4Q
- Valuation increase

14



THE FUTURE

QuarticOn long-term strategy - explanations

PARTNERSHIPS: ‘%

Currently, QuarticOn's sales partners account for
more than 30% of total sales. The new partnership
project focuses on technology partners who will both
sell and implement our solutions. Thanks to our
extensive experience, refined (tuned) products and
wider marketing support, we expect a significant
acceleration in sales growth.

MARKET CONSOLIDATION:
The e-commerce services market is highly \WV Y
fragmented and, on the other hand, customer o
expectations are rising. Therefore, we expect the

market to begin to consolidate. We want to be part of

this process, therefore we analyze and evaluate the
entities operating on the CEE market from the

perspective of potential mergers and acquisitions.

We've start the first negotiation with one Czech

company.

SELFSERVICE CHANNEL.:

Sales in the self-service channel today account for less
than 6% of revenues. However, the experience gained so
far in creating applications for e-commerce platforms is
extremely valuable - the potential of this sales channel is
over 2M stores (SOHO market). The company plans to
prepare versions of its products for both global platforms
and those on which it is already present. The concept of
online sales via the Company's website is also under
development.



A: Short term plan - Partnership channel boost

Channel revenue stream MRR Channel Sales
80 000
70 000
gooee LR
000 e
woo o EEETTT ol o .
woo T°TAN B U 1 L Lt d
woo Wtb-l-4-F
10 000
0
=Poland =International o oS , S oF o o ,ﬁ‘,; KN 85 0 b S
’@&vfﬁfbﬁ@@ﬂ&ﬁf@f@ﬁ'@\ﬁ@ﬁﬂ@@tﬁfaﬁf@w
m== Poland == International - Liniowa (Poland) - Liniowa (International)
Partner + QuarticOn — Potential
® Prospecting ® Marketing essential ® 10k active ecommerce agenciesin EU
¢ Selling ® Contracting ® 18 Contracts yearly
® Delivery ® Partnersuport ® 400Eur MRR
® Support ® Product development



B: Mid term plan -Self Service Sales channel

Al Smart Search

- Simple integration proces like livechat.com

- Qucik Business Effects

- Easy explanaible, online merchanst can check if they have a problem with products search engine

Saa$S Marketing SignUp, credit card payments Selfservice Recuring revenue

Q Product Hunt

A Capterra Quora
% % %k k&

5 STAR USER REVIEWS

o Ads

Q Q *
alllir il atlilie o llile
L2188, Y R ath. A192A4. -k




THE FUTURE
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Online sales will reach 25%
of total sales in 2025

4 O

Retailers needs to invest in
new technology to get

¥

In 2020, the YoY growth of eCommerce in ret

ail was three times higher than that of 2019,
and

| will continue to grow in the following years.
Customers who had never bought online

before lockdown began started to buy online

and increased their engagement.

\

competitive advantage

- J

¥

To become increasingly competitive in

eCommerce, retailers need to continuously
invest in new ways to gain customer insights,
test emerging technologies, transform
the organization to be digitally aligned and
differentiate customer experience across

channels.

Why to invest in eCommerce market now?

4 N

Al, Personalisation and Omni-
Channel is the TOP priority for

Online Retailers

& /

.

Al investment is significant right now because

of margin compression.
By investing more in Al, it could create
efficiencies while reacting to customers’

needs more quickly.

J

|

QuarticOn delivers cloud solutions that respond to online retails expectations.
Ready to use features and easy integration reduces time to market and IT

development costs.

18



